










Voice of Business is a trailblazer among all the student-led business publications in Bangladesh 
and continues to stand as the largest of its kind. Since its inception in 2007, it has been continuously func-
tioning as an elite business club under the Faculty of Business Studies at the University of Dhaka to provide 
a platform to the business students so that they can showcase their potential and at the same time, be 
nurtured of their talents by gathering real-world experiences.

Voice of Business is driven by its motto, “Empowering the Leader Within”, and has long dedicated itself to 
narrowing the division found between stressful academic life and the challenging professional world for 
the students to find the transitioning cues into corporate roles. In an effort to uphold its motto and 
missions, the club regularly hosts seminars, holds interactive workshops, and curates knowledge-driven 
events by featuring insights from corporate veterans, business pioneers and industry leaders. 

Voice of Business has not come to be on its own, rather it is a collaborative effort among the students from all 
nine departments within the Faculty of Business Studies, University of Dhaka. Moreover, all of their efforts are 
bolstered by the guidance of a Board of advisors, composed of faculty members across the same nine depart-
ments within the faculty, which also have been endorsed by the Honourable Dean and the respective depart-
ment Chairs.

Voice of Business, as a part of its long-standing legacy, is well-known for some of its signature events. For 
starters, Voice of Business has organized its nationwide Writing Contest in 2025 just like the previous 
years. It also has launched the fifth iteration of its national branding competition, BRANDrill 5.0, which is 
well-acclaimed among undergraduates across the country for its exposure to creativity. Moreover, the club 
has published the 7th issue of its quarterly bulletin in 2025. 
 

Since the release of the esteemed club’s first magazine, which helped the club to gain traction among 
university readers nationwide, Voice of Business has become a dominating name in the arena of university 
clubs. In the process, the club has grown in both quality and impact. With all the responsibilities on our 
shoulders to uphold our legacy, we are proud and excited to unveil the 15th edition of the Voice of Business 
Magazine.













Every email sent, video streamed, or AI-gen-
erated image comes with an invisible cost. Behind 
the smooth, instant connections we enjoy, there 
exist vast data centers, quietly powering the 
modern world. These facilities already consume 
nearly 1% of global electricity, and their demand is 
climbing as our digital appetite grows. From 
billions of Google searches each day to the rise of 
AI-powered services, the energy needed to sustain 
our online lives is rising at a staggering pace. 
 

Data centers are just the tip of the iceberg. The 
devices that we cannot imagine a day without, 
including smartphones and laptops, carry an 
environmental price that might one day become 
impossible to repay. Pollution levels are at an all-time 
high, and natural disasters linked to climate change 
are making headlines with alarming frequency.
 

Now, the question is, who is truly responsible for this 
impact? the corporations designing it; the consum-
ers demanding it, or the system that fuels it all?”

The Dark Side of Technology Growth
 

Technological advancements have undoubtedly 
brought us convenience. However, the environmen-
tal crisis that this is leading us to is often overlooked. 
The amount of electronic waste generated globally 
in 2022 was 62 million, with only a fraction of the 

waste getting recycled. Adding to that, there is the 
constant push from the brands to upgrade their 
devices, which are often intentionally designed with 
shorter life spans. Toxic substances like lead and 
mercury from discarded devices seep into the 
environment, contaminating soil and water, and 
posing serious health risks.
 

Beyond waste, the carbon footprint of technology is 
vast and growing. For example, billions of daily 
Google searches and the increasing use of video 
streaming and AI-powered applications demand 
enormous energy, often sourced from fossil fuels. 
The extraction of rare earth minerals used in smart-
phones and other devices further exacerbates the 
issue, causing habitat destruction, water pollution, 
and toxic waste generation. Rapid resource deple-
tion at an unsustainable pace is what defines the 
present technological landscape.

Who's Really to Blame?
The environmental toll of technology is a shared 
burden, but pinpointing responsibility is not 
straightforward.

Corporations are often blamed for fast product 
cycles designed to maximize profits. For example, 
the average consumer smartphone is replaced every 
2.5 years, largely driven by companies releasing new 















































(BYDESA) has standardized rules 
and launched regional leagues to help 
formalize esports.
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The Flower bud: Tea as a whole
The cups kept on the cupboards (preserved only 
for guests), the biscuits dipped in the steaming 
hot cup, the clinking of the spoon inside the swirl 
of a warm liquid running in the veins of the drink-
ers can tell stories none can tell us.
 

The bittersweet drink that varies in color and 
consistency quietly mixes with the region. The 
strong and slightly bitter English morning tea, 
which is sometimes replaced with Earl Grey 
infused with bergamot oil, is a perfect fit for rainy 
London. The same tea takes a much sweeter and 
spicier taste and diverse looks in the South-Asian 
region of the world, often varying from the pink 
Kashmiri ‘Noon-chai’ resembling a flamingo to 
the ‘kadak-chai’ resembling the population and 
occasionally the red and fiery lime tea or ‘Lebu 
-cha’. On the Eastern-Asian side-the tea almost 
resembles its organic form, grassy and medi-
cine-like. 

Stem: How tea became a household drink
The diverse nature of tea and its consumption is 
reflected in the consumers as well. The British 
started drinking their now favorite drink-tea in 
the 17th century when Dutch traders started 
bringing it to Europe in large quantities. It first 

arrived in Britain in the 1650s, when it was served 
as a novelty in London’s coffee houses. In South 
Asia, tea was introduced through colonization in 
the early 1800s.

The British chose Assam, Darjeeling and Sylhet 
for their climate for tea cultivation. Considered a 
‘British’ drink, tea consumption was limited to 
British homes, clubs and railway stations. The 
prejudices disappeared gradually with the rise in 
consumption in traditional urban homes and 
later on in rural areas. 

But nothing that touches this region stays simple. 
Tea was given spices, sweetness and was named 
Cha\Chai. But tea was not integrated in South 
Asia on its own. It was made popular intentionally 
to grow the domestic market and normalize tea 
cultivation. It was a trick that worked. Brought 
from Madras, Bihar, West Bengal and other 
famine-stricken parts of India, the workers were 
mostly of lower Hindu castes and were used to 
experiment with tea cultivation in Sylhet by the 
British. The tea industry grew with time, and so 
did the exploitation. The British paid the workers 
less than one tenth of a taka. The British had to 
leave, but before leaving, they transferred owner-
ship and the key to oppression to South Asian 
business corporations. 



















STARLINK ARRIVES IN BANGLADESH:
A NEW CHAPTER IN CONNECTIVITY
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On the night of 7th May, 2025, India and Pakistan engaged in cross-border mili-

tary actions which instantly triggered instability in the South Asian region. While the two countries 

were busy executing their strikes against one another, the global prices spiked momentarily in fear of 

a long war that was looming right around the corner. Investor confidence dipped as seen in the Dhaka 

Stock Exchange and Chattagram Stock Exchange, both of which plummeted in their major indexes. 

However, a ceasefire on 10th May, with mediation from the USA, both sides came to an agreement to 

stop their fights against each other, and all the above tensions started easing out.



As cities become smarter with AI, sensors, and automation -  managing everything 

from traffic to waste, people are giving up more than just tasks—we’re surrendering the way we think. Convenience is 

replacing curiosity, screens are taking over our memories, and algorithms are making decisions we once handled 

ourselves. The more technology solves our problems, the more we lose the ability to think independently and reason for 

ourselves. Smart cities are designed to make our lives easier, but if we lose the ability to think, we risk losing ourselves 

in a world driven by technology. The real challenge isn’t just building smarter cities; rather, it’s about keeping our minds 

sharp enough to keep up.





On a misty winter morning, accompanied by fog, a German tourist found himself lost in the 

beauty of Sylhet’s tea gardens. With his phone dead, he then asked for directions from the locals in a broken 

Bangla accent. Locals did gather, but rather unsure of how they might help the lost soul. Out of nowhere, a 

15-year-old boy became the centre point of the crowd, holding out his broken phone on which he had 

opened Google’s real-time translation. In a quick 20-second conversation between the lost person and the 

Bangali boy,  Bangla turned to German instantly, where barriers melted like the morning mist over the 

S u r m a  R i v e r .  L a u g h t e r  f o l l o w e d  w h i l e  t h e  G e r m a n  r e m a i n e d  e n  r o u t e  t o  h i s  c o t t a g e .

In that scene of rural Bangladesh, technology did not just translate some mere words; rather, it united two 

different nationalities. 

Jarraf Rahman Rasha





 





















I


















	1s
	2s
	3s
	4s
	5s
	6s
	7s
	8s 
	9s 
	10s
	11s
	12s

